
NCL organized a coalition of passen­

ger advocacy organizations calling on 

the FAA to require minimum seat size 

standards that are safe and humane. 

P3 

Polling consistently shows that 75 

percent of Americans think alcoholic 

beverages should have standardized 

alcohol content labels. 
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In the wake of Taylor Swift 
ticketing meltdown, NCL 
urges action 
Fans of Taylor Swift were delighted this summer when the pop 
star announced that she would be touring the United States for 
the first time in five years. The anticipation quickly turned into 
frustration and anger when tickets went on sale on November 
16. Millions of fans were stuck in hours-long online queues only
to find that they could not get tickets. Outrage from "Swifties;'
as Swift's fans are known, quickly spread online, generating
significant media attention and calls from members of Congress
for long-overdue reform of the ticketing industry.

For more than a decade, NCL has advocated for stronger 
consumer protections for live event fans. In response to the 
Taylor Swift meltdown, NCL organized a briefing for 
Congressional staff on November 16 to push for a range of 
reforms. NCL Vice President John Breyault called for legisla­
tion to compel ticketing companies to report violations of 
federal anti-scalping law and noted NCL's support for the 
Better Oversight of Secondary Sales and Accountability in 
Concert Ticketing (BOSS ACT) legislation. The bill would 
require companies to be transparent about how many tickets 
they are putting on sale for event, crack down on deceptive 
speculative ticketing on resale marketplaces, and require all-in 
pricing of tickets. 

"In response to the Taylor Swift meltdown, NCL 

organized a briefing for Congressional staff on 

November 16 to push for a range of reforms." 

Many of the factors that led to the Taylor Swift incident can be 
traced back to problems at Ticketmaster, the world's biggest ticket­
ing company, which merged with Live Nation in 2010 to create a 
live event ticketing giant known as Live Nation Entertainment. 
NCL opposed that merger because of the power it would give the 
behemoth company. This past fall, NCL joined American 
Economic Liberties Project, Consumer Federation of America, 
and Demand Progress to launch the #BreakUpTicketmaster 
coalition. The coalition is urging the Department of Justice to 
unwind the Ticketmaster-Live Nation merger. 

As of December 14, our petition has collected more than 50,000 
signatures. NCL and the coalition's efforts have already borne 
fruit, with the New York Times reporting that DOJ has opened an 
investigation amid allegations that the company has abused its 
position in the marketplace. 



https://www.amny.com/opinion/its-time-to-pay-new-york-city-restaurant-workers-a-fair-wage/
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Makena decision 
NCL worked with its Preterm Birth Prevention Alliance (PBPA) 
to prepare and present direct testimony as part of the FDA stake­
holder hearing for Makena, which took place October 17-19. 
Makena is the only FDA-approved treatment to reduce the risk of 
preterm birth in pregnant women who have had a prior sponta­
neous preterm birth. Women of color are many times as likely to 
experience prematurity when giving birth. 

NCL is proud to help bring diverse perspectives representatives 
through both oral and written comments, including those of 
patients, providers, and advocates. Executive Director Sally 
Greenberg and Health Policy Associate Milena Berhane provided 
oral testimony during the hearing, in support of keeping Makena 
on the marketplace. 

NCL was deeply disappointed by the FD& Obstetrics, Reproductive, 
and Urologic Drugs Advisory Committee vote to recommend that 
the FDA pursue withdrawal of approval of Makena. The final 
decision will be made by FDA Commissioner Robert Califf and is 
expected to be announced soon. Despite this vote, NCL and the 
Preterm Birth Prevention Alliance will continue to advocate for 
mothers and babies who are at risk of preterm birth. 

Access to safe medical devices 
NCL is proud to advocate for consumer access to safe and effective 
FDA approved drugs and medical devices. Since December of 2021, 
NCL has been engaging with the FDA on the need for increased 
sound safety levels in establishing new Over the Counter (OTC) 
hearing aids. On August 16, 2022, FDA issued its final rule on OTC 
hearing aids for consumers with mild to moderate hearing loss. 

NCL has advocated for lowering the maximum output as well as 
establishing a gain limit for these devices. In its rule, FDA ultimately 
lowered the maximum and that was a victory. However, NCL still 
advocates for the gain limit to be established, to ensure that 
consumers do not experience increased hearing loss through use of 
OTC hearing aids. NCL's statement on the OTC hearing aid rule 
can be found at here. 

Prescription drug pricing 

NCL believes that Pharmacy Benefit Managers (PBMs) play a role 
in driving up prescription drug pricing. As a result, NCL has 
continued its work with the PBM Accountability Project coalition, 
which brings together leaders and stakeholders across healthcare, 
labor, business, pharmacy, and consumer-patient advocacy to 
ensure we aren't overpaying for the prescription medicines we 
need. NCL has continued its engagement with the All Copays 
Count Coalition, which advocates for copays and out-of-pocket 
costs to be fairly counted towards a patient's deductible. 

On September 22, NCL hosted a virtual advocacy briefing to 
discuss the value of patient copay assistance programs and federal 
opportunities to protect vulnerable patient communities. 

Vaccine advocacy 
NCL is an outspoken advocate for increased access to and afford­
ability of all CDC-recommended vaccines. The recently enacted 
Inflation Reduction Act (IRA), signed into law in August 2022, is 
an enormous victory for those who have long supported expand­
ing access to vaccines. The IRA addressed longstanding gaps in 
vaccination coverage for Medicare and Medicaid beneficiaries, 
eliminating out-of-pocket expenses for recommended adult 
vaccines. 

NCL is part of the Adult Vaccine Access Coalition (AVAC), which 
has for years supported two bills related to vaccine cost-sharing, 
the Protecting Seniors Through Immunization Act and the 
Helping Adults Protect Immunity Act. Both became vehicles for 
the big win for patient access to vaccines in the IRA. Eliminating 
cost sharing removes a longstanding barrier to adults getting the 
wide variety of vaccines that keep people healthy. 

Cannabis Consumer Watch 
NCL has rebranded its CBD consumer education campaign to the 
Cannabis Consumer Watch. The decision to pivot the advocacy 
campaign helps us keep pace with the congressional debate 
surrounding access to cannabis for both recreational and medical 
uses. We are focused on introduction of marijuana legalization 
legislation in the House. NCL takes no position on the legalization 
of marijuana. We are focused on public safety and ensuring the FDA 
maintains and exercises its authority to regulate cannabis 
products-with dosage levels, child-safe packaging, purity 
standards, ingredients labels and potency regulation. The new 
website for the campaign can be found at here. 

https://nclnet.org/fda-otc-hearing-aid-rule/
https://www.cannabiswatch.org
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After 19 years of trying, a big win 
for consumers on alcohol labeling 

2003 was the year when the Human Genome Project was complet­
ed, the Department of Homeland Security began operations, and 
Saddam Hussein was captured by U.S. forces. 2003 also marks the 
year that the National Consumers League and the Center for 
Science in the Public Interest ( CSPI) first petitioned the lead feder­
al agency that regulates alcoholic beverages-the Alcohol and 
Tobacco Tax and Trade Bureau (TTB )-to require an easy to read, 
standardized ''Alcohol Facts" label on all beer, wine and distilled 
spirits-an effort that is finally paying off for the estimated 170 
million Americans who drink beverage alcohol products. 

Polling consistently shows that 75 percent of Americans think 
alcoholic beverages should have standardized alcohol content 
labels and 72 percent say this labeling will encourage responsible 
alcohol use. Thus, the petition called for a label that gives consum­
ers the needed information to make responsible drinking 
decisions, such as the serving size, amount of alcohol and calories 
per serving, the percent alcohol by volume, and the number of 
standard drinks per container. As the petition made clear, not 
having this information puts Americans at increased risk for excess 
alcohol consumption, which was a costly public health problem in 
2003 and has only become worse over time. According to the latest 
findings by the U.S. Centers for Disease and Control Prevention, an 
estimated 140,000 people in the United States die annually from 
alcohol-related causes, which is why the cost of excessive alcohol 
use reached $249 billion in 2010 and is likely higher today. 

But despite the high cost of inaction, TTB deliberated and 
delayed for 19 years. First, the agency called for public comments, 
and issued rules that were never finalized. Then in 2013, TTB 
issued a voluntary rule allowing companies to put nutrition and 
calorie information on their products-if they so choose. Many 
manufacturers opted out of TTB's program, so most alcoholic 
beverage products on the market remain unlabeled or carry 
incomplete information. 

And then came the moment when change became possible. Due to 
the popularity of low-alcohol drinks like hard ciders, some types of 
beers and wine coolers sold in supermarkets and convenience stores, 
consumers now see complete alcohol labeling on these products. 
This is because drinks with fruit and other FDA regulated ingredi­
ents fall under the purview of the Food and Drug Administration, 
not TTB. This put TTB in the uncomfortable situation of having to 
explain why often the same manufacturers who will put a standard­
ized content label on brands regulated by FDA will decline to do so 
when their products are under TTB's jurisdiction. 

Emboldened by this real-world evidence, NCL combined forces 
with CSPI and the Consumer Federation of America to get TTB 
to mandate alcohol labeling across the board. Starting in 2021, 

"According to latest findings by the CDC, an 

estimated 140,000 people in the U.S. die 

annually from alcohol-related causes, which is 

why the cost of excessive alcohol use reached 

$249 billion in 2010 and is likely higher today." 

the organizations went directly to TTB to question the effectiveness 
of the agency's voluntary rule and then put the need for alcohol 
labeling on the radar of the Congress. The final step was filing a 
lawsuit against TTB in federal court, demanding that TTB act to 
either grant or deny the 2003 petition within 60 days. 

Thankfully, a friendly administration helped to encourage TTB to 
accept the 2003 petition and commit to publish three rulemakings 
covering mandatory nutrient and alcohol content labeling, manda­
tory allergen labeling, and mandatory ingredient labeling within 
the next year. The proposed rules will be accompanied by open 
public commit periods where segments of the alcohol industry may 
well fight expanded labeling. Thus, NCL will respond in kind, 
asking a wide range of stakeholders to weigh in on behalf of 
consumers and will stay in the fight until alcohol labeling is a reality. 

5 NATIONAL CONSUMERS LEAGUE 









https://lifesmarts.org/save-the-date/






https://nclnet.org/donate/
https://causes.benevity.org/causes/840-530242038
https://nclnet.org
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